
Thomas Hymel, 
LSU AgCenter /Sea Grant 

Louisiana Direct Seafood Program Director 



2

ADVANCING the Seafood 
Industry 

Engaging commercial fisheries through professionalism and marketing 
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Louisiana Direct Seafood 
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2012 
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Delcambre Direct Seafood 
leads the other sites, entering 
the world of Facebook with 
incredible success. 

Facebook Launch 



9 Delcambre Seafood & Farmers 
Market 









Local Meetings 
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6Meeting the rising consumer demand for ready-to-cook, local 

seafood. 

MICRO PROCESSING 
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9Adding value . . . Creating 

opportunities 



Local Frozen Shrimp Brand Debuts 

Pilot project takes selling direct to the next level, in the off season. 
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At Delcambre 
Shrimp Festival 
The Vermilion Bay Sweet Brand 
launched officially at the 2012 
Delcambre Shrimp Festival . . . 

New Iberia 
Gumbo Cook-off 
. . . And at the Gumbo Cook-off. 
The brand’s positive reception 
encouraged stakeholders to continue 
product development. 
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Vermilion Bay Sweet 
Louisiana Seafood Promotion 
Board Press Conference 



2 
5

Vermilion Bay Sweet Brands 
Expanded 

To include ‘gumbo’ pack of smaller shrimp, fish and crab 











Prawnto splitter de-veiner 

Vacuum Pack Machine 

























































Whole Cooked Frozen Crabs 
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Wild Plate Frozen 
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Pompano 



















Gar 







Smoked Fish 

























Gaftop 
Catfish 

















Seafood Quality Training Lab 
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